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I design positive accessible identities  
and communications to help organisations 
become more connected to audiences.

linkedin.com/in/steve-goodwin-62989b26

steve@screechcreative.com       

07921 082 376



Process



Insights to Strategy

Communication strategy doesn’t have to  
be complicated, it doesn’t have to be a white 
paper for policy scrutiny. You just need to  
know what you want to do and how you  
are going to do it.

> Desktop research
> Visual communication sector research
> Brand architecture
> Design workshops
> Insight findings documents
> Communication strategy
> Internal approval documents

Strategy to Design

Practical design thinking using the power  
of words, supported by design and imagery. 
Breaking through stereotypes and language 
abilities to make joyful communications that 
are easier to understand and connect with.

> Visual identity systems
> Identity guidelines
> Key messaging
> Personality and tone of voice
> Websites UX and UI
> Reports and infographics
> Simple moving images

Designing Consciously

Accessible and inclusive  
Making design work for wider audience is good 
for everyone it allowes a fair opportunity to life 
chances for more people.

Sustainablity  
Advising for now and the future to ensure your 
priorities for the enviroment and longevity  
are designed in from the start.

Good planning  
Ensuring all invovled have a clear understand  
of the process and outcome, with easy points 
to reflective and feedback on the project.  



Projects



Uniting a diverse community behind  
the everyday benefits of active travel

Project.  
Journeys and Places

Naming
Internal team research
Brand Strategy
Identity Design
Messaging
Identity Guidelines
Messaging Guidelines
External audience testing
Tool kit Training
Campaign Guidance
Map and icon styling
Website

Commissioned by.  
Enfield Council







2.Our Logo
The logo wordmark is 
structured to be bold and  
easy to read while conveying 
the positive connection 
between journeys and places.

Our logo should be used  
on all marketing materials.

p8 p9
Enfield Council  
Journeys and Places  - Visual Identity Guide

Digital Icon 
if required for website 
favourite icon or similar.

     

Connecting people  
for a greener,  
healthier Enfield.

What’s your next journey? 
journeysandplaces.enfield.gov.uk

Journeys and Places are 
connecting local places 
for all of Enfield’s people. 
Together we can make daily 
journeys greener, healthier  
and easier by walking,  
cycling and using our  
public transport.

Southgate
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3.Typography
In Use

p22 p21

There are a number of 
different weights in the 
Archia font family. For main
headers we recommend 
Archia semibold. For body 
copy, we recommend
Archia regular. Use Archia
Medium or Semibold 
depending on font size  
for your call to action  
and contact details.

Use a contrasting font 
weight if you need  
to distinguish certain  
words from others within 
body copy.

The A5 leaflet example 
shown on the right page 
demonstrates how to use  
our Archia family of fonts.

1. Archia Semibold

30pt. 35pt line spacing

2. Archia Regular

11pt. 15pt line spacing

5. Archia Medium

16pt. 20pt line spacing

6. Archia Semibold

12pt. 16pt line spacing

7. Archia Regular

8pt. 12pt line spacing

1

2

3

4
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6

7

3. Archia Medium

10pt. 14pt line spacing

4. Archia Medium

11pt. 12pt line spacing

Spacing: Cap height from the title.

Spacing: Cap height from the CTA.
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1.Introduction

p4 p5

This guide explains how to use 
Enfield’s Journeys and Places 
visual identity.

This identity was designed 
to feel positive and reflect 
everyday life. 

Individuals need to self 
identify to understand that  
a communication is intended 
for them to encourage little 
changes in activity.

Don’t think of this as a strict set of rules,  
but a starting point to be creative. 

Enfield Council  
Journeys and Places  - Visual Identity Guide

These guidelines are to be 
used in partnership with the 
Enfield Journeys and Places
Writing Guide.

www.journeysandplaces.enfield.gov.uk/writing-guide

Writing 
Guide

1.Programme Tag Line

p6 p7
Enfield Council  
Journeys and Places  - Visual Identity Guide

Connecting people for a 
greener, healthier Enfield

2.Our Logo
The logo wordmark is 
structured to be bold and  
easy to read while conveying 
the positive connection 
between journeys and places.

Our logo should be used  
on all marketing materials.

p8 p9
Enfield Council  
Journeys and Places  - Visual Identity Guide

Digital Icon 
if required for website 
favourite icon or similar.

3.Typography

p18 p19
Enfield Council  
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The Enfield Journeys and 
Places font is Archia.

This is a highly legible  
and contemporary typeface 
with personality. The font 
is available in five weights 
making it versatile and easy 
to implement.

Archia includes characters  
for use in the following:
Albanian, Basque, Bosnian, Breton, 
Catalan, Chamorro, Chichewa_
Nyanja, Croatian, Czech, Danish, 
Dutch, English, Estonian, Faroese, 
Finnish, French, Frisian, Galician, 
German, Hungarian, Icelandic, 
Italian, Latvian, Lithuanian, 
Malagasy, Maltese, Norwegian, 
Polish, Portuguese, Romanian, 
Serbian, Slovak, Slovenian,  
Spanish, Turkish and Welsh.

Bold.
Semibold.
Medium.

Regular.

Light.

Archia used in 5 Weights

AaBbCcDdEeFfGgHh 
IiJjKkLlMmNnOoPpQq 
RrSsTtUuVvWwXxYyZz
–0123456789
!@#£%&*()-:;”?

Bold for short headlines. 

Semibold for longer headlines, 

sub headings, personalisation.

Medium for sub headings, 

highlighting text and links.

Regular for body text on white

and on solid background colour  

Limited use but can be used

for links in large text.

Archia Typeface
Activation and Licence

Archia is an Atipo Foundry 
font and can be activated by 
downloading a version from 
Atipo Foundry website.

Character Set

Regular can be downloaded 
for free or the complete font 
family can be download  
at a cost starting from €10 
which provides the required 
licence for use.

www.atipofoundry.com/fonts/archia

     

Connecting people  
for a greener,  
healthier Enfield.

What’s your next journey? 
journeysandplaces.enfield.gov.uk

Journeys and Places are 
connecting local places 
for all of Enfield’s people. 
Together we can make daily 
journeys greener, healthier  
and easier by walking,  
cycling and using our  
public transport.
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3.Typography
In Use

p22 p21

There are a number of 
different weights in the 
Archia font family. For main
headers we recommend 
Archia semibold. For body 
copy, we recommend
Archia regular. Use Archia
Medium or Semibold 
depending on font size  
for your call to action  
and contact details.

Use a contrasting font 
weight if you need  
to distinguish certain  
words from others within 
body copy.

The A5 leaflet example 
shown on the right page 
demonstrates how to use  
our Archia family of fonts.

1. Archia Semibold

30pt. 35pt line spacing

2. Archia Regular

11pt. 15pt line spacing

5. Archia Medium

16pt. 20pt line spacing

6. Archia Semibold

12pt. 16pt line spacing

7. Archia Regular

8pt. 12pt line spacing

1

2

3

4

5

6

7

3. Archia Medium

10pt. 14pt line spacing

4. Archia Medium

11pt. 12pt line spacing

Spacing: Cap height from the title.

Spacing: Cap height from the CTA.

4.Colour

p26 p27
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We use four colours, plus 
black and white. The purple 
is our primary colour and 
works as a support colour  
to the three bright colours.

The bright colours are best 
used alone, with the support 
from the primary purple 
black and white. Our colours 
are positive, calming and 
help bring our programme 
identity to life.

When using colour with an 
image, choose a colour 
from the palette that 
complements the image. 
Limit the number of colours
used at a time and always 
use the correct colour 
breakdowns: CMYK and 
Pantone® for print and  
Hex # for digital.

Journeys and Places 
Primary Purple
c.80  m.91  y.0  k.0
r.96  g.38  b.158
Pantone.267c   
hex.#60269E

Support Yellow
c.3  m.34  y.85  k.0
r.245  g.179  b.53
Pantone.143c   
hex.#F5B335

Support Green
c.58  m.1  y.69  k.0
r.119  g.188  b.113
Pantone.2464c  
hex.#77BC71

Support Blue
c.68  m.8  y.2  k.0
r.60  g.180  b.229
Pantone.298   
hex.#3CB4E5

Black
c.0  m.0  y.0  k.100
r.0  g.0  b.0
Pantone.black c   
hex.#000000

White
c.0  m.0  y.0  k.0
r.255  g.255  b.255
Pantone.n/a   
hex.#FFFFFF

5.Supporting Shapes  
With our logo - Solid

p36 p37
Enfield Council  
Journeys and Places  - Visual Identity Guide

The supporting shapes can 
add quick interest to the  
logo when the logo is used 
as a stand alone piece  
of communication to 
express the programme.

We use a simple rule that 
the supporting shape can 
not be more than half the 
size of the logo and use 
a dot as the clear space 
guidance.

Enfield

Edmonton
Green

Try a 
journey 

swap

5.Supporting Shapes  
With images

p40 p41
Enfield Council  
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The supporting shapes work 
well when they overlap 
the image within the 
communication they 
create a relatable 
connection between the 
image and the message.

Southgate

Try a 
journey 

swap

Safer School 
Streets

6.Images
matching words  

p48 p49
Enfield Council  
Journeys and Places  - Visual Identity Guide

Many people think in images 
before words, so the words 
you choose need to match 
up carefully with the images 
that are being used. 

Power yourself  
to feel better.

Rain or shine, 
join us to make 
Enfield’s School 
Streets safer.

8.Photography

p56 p57
Enfield Council  
Journeys and Places  - Visual Identity Guide

Our photography exists to 
inspire and empower us and 
others to swap journeys 
across the Enfield Borough 
Our photography is of real 
people living and traveling 
in Enfield it is important 
that people can recognise 
images of the borough and 
also the people reflect their 
view of the community.

The next few pages show a 
examples of photography 
that recognise the Enfield 
Journeys and People vision 
of fairer active travel for all.

These images are for 
reference only and should  
be used as place holders  
or reference for taking  
future photos. 

If you require any existing photography, please email

Liz Rhodes - Public Relations Manager 
Journeys and Places, London Borough of Enfield 
Liz.Rhodes@enfield.gov.uk

8.Photography

p62 p63
Enfield Council  
Journeys and Places  - Visual Identity Guide

















 

Campaign design to help local communities 
revisit their town centres with confidence

Project.  
Reopening Huntingdonshire 
& Think Local Campaign Identities.

Strategy & Research
Identity Design
Messaging
Identity Guidelines
Print Design
Digital Design
Campaign Guidance

Commissioned by.  
Keystone Marketing &  
Huntingdonshire District Council











 

Simplifying a complex process to share 
the benefits for Genomic Data Research

Project.  
Modular infographic  
and social media assets

Visual Identity
Information Architecture
Illustration and Icons

Commissioned by.  
Genomic Data Research









Making figures fun for a fundraising 
event for children’s education

Project.  
RunFest.

Strategy & Research
Identity Design
Messaging
Identity Guidelines
Print Design
Digital Design
Campaign Guidance
Website

Commissioned by.  
The Friends of Rickling School









Fundraising GuideRunners Guide







A visual identity to build a supportive 
bike mechanic community

Project.  
Brand Design

Sector Research
Brand Strategy
Identity Design
Core Messaging
Identity Guidelines
Print Design
Digital Design

Commissioned by.  
Bike Geeks





icon - white

web & digital icon

100% 75%
+ 1pt on line stoke
- 0.25 on center pin

50%
+ 0.75pt on line stoke
- 0.175 on center pin

25%
+ 0.5pt on line stoke
- 0.15 on center pin

full logo - stack - white

typography

headline - gilroy- extra bold

Bike Geeks your local 
bike fixing knowledge.
body - gilroy- medium

Bringing together bike knowledge to make
it simple to gain impartial advice at key 
purchasing and repair points. 

Finding local bike mechanics to help.

bike mechanics customer

colour

Pantone 539
C.100 M.78 Y.48 K.58
R.0 G.38 B.59
HEX. #00263b

Pantone 130
C.0 M.39 Y.100 K.0
R.245 G.168 B.0
HEX. #f5a800

White
C.0 M.0 Y.0 K.0
R.255 G.255 B.255
HEX. #ffffff

web discussion

Easily add your profile to Bike Geeks 
to help grow your presence and bring 
together cyclists and independent 
bike mechanics. 

Why join us? Let’s get rolling

Share your bike 
service with cyclists 
in your area.



Renovation Underwriting

renovation
underwriting

renovation underwriting
r

u

r

u

Project.  
Renovation Underwriting 
Brand Identity

Strategy & Research
Identity Design
Messaging
Identity Guidelines
Print Design
Digital Design
Website UX

Commissioned by.  
Renovation Underwriting







Mackay Property

Project.  
Mackay Property 
Visual Identity System

Strategy & Research
Identity Design
Messaging
Identity Guidelines
Print Design
Digital Design

Commissioned by.  
Mackay Property



moving
homes 
not
houses
here for
homeowners

Simplifying processes
to get you moving faster 

LETTINGS
SALES

FINANCIALS
NEW HOMES

HOME FOR SALE
with

CEL
EBRATIN

G

TE
N
Y
E
A
R
S

O F MOVING
HO

M
E
S





connecting
people with

property.

new
beginnings

new
outlook

we can’t promise one 
simple click, but we 
smooth out as many 

bumps as we
can along the way.

We don’t 
overpromise, 

and 
we don’t 

undersell.

here for homeowners here for homeowners

le tt ingssales financialsNew Homes





Q Smartdesign

Project.  
Q Smartdesign 
Visual Identity System

Strategy & Research
Identity Design
Messaging
Identity Guidelines
Print Design
Digital Design
Vehicle Graphics

Commissioned by.  
Q Smartdesign







Terrace & Garden

Project.  
Terrace & Garden 
Visual Identity System.

Strategy & Research
Identity Design
Messaging
Identity Guidelines
Print Design
Digital Design
Website

Commissioned by.  
Terrace & Garden



Tearrace and Garden



Grosvenor Fabrication

Project.  
Grosvenor Fabrication 
Brochure Design Series

Strategy & Research
Art Direction
Photo Editing
Creative Artworking
Print Design

Commissioned by.  
Grosvenor Fabrication







 

Shout if you have any questions,
always happy to speak about  
my work and process.

Please do not print t
his

 d
oc

if you really  
need to print please 

ask for a printer 
friendly version

steve@screechcreative.com        07921 082 376


